WRITING FOR SOCIAL MEDIA LESSON
1. Use Your Casual Voice
•
•
•

Avoid lengthy or convoluted sentences
Stay away from colorless “business-speak”
Don’t use an unnecessarily long word if there is a shorter alternative

2. Keep It Short And Simple
•
•
•

Your SM page is a great place to link to your blog not to copy and paste it
Use emoji to illustrate your point instead of explaining it in long sentences
Use fewer words as a teaser to your link, video, or infographic

3. Think Call To Action
•
•
•

Be punchy and direct with your CTAs like “Watch Now” or “Read More”
Ask a short question or make an impactful statement to pique interest
Don’t confuse your fans by asking for too many actions. For example: “Watch our
video then come back and comment and share our post.”

4. Keep It Personal
•
•
•

Explain to your CEO why informal language works better on social media
Tailor your style and words to suit each of your social networks
Speak directly to each fan to improve your engagement rates

5. Research Pays Off
•
•
•

Create a persona for your target audience and pin it to your desk so you never
forget who you’re talking to
Include data in your posts – for example, “85% of our customers surveyed love
this new shampoo”
Tailor your language to your audience. If they are females aged 13-18, don’t use
the same words as you would for females aged 30-45

6. Break Some Punctuation Rules
Twitter
It’s OK to miss out punctuation, abbreviations, and words to
save on character limits.

Facebook
Unlike email or web text where block capitals are considered rude or aggressive, it’s OK
on social media! Use block capitals to create excitement. The same goes for
exclamation points (in moderation).

Instagram
It’s fine to hashtag words or replace them entirely with emoji like Tacobell. In fact, if you
don’t use emoji, then you are probably missing out on engagement!

•
•
•

Incorporate hashtags in your sentences especially on Twitter and Instagram
Just because you have a long character limit, doesn’t mean you should use it.
Short sentences are best.
Breaking a few rules doesn’t mean poor grammar or bad spelling

7. Write Great Replies
•
•
•

Your replies should be in the style of your brand so your audience enjoys the
same brand experience throughout
Your replies should be friendly, polite and informative
Don’t be afraid to pass the client to your support team, just be sure that this is
communicated properly

8. Check Your Spelling and Grammar
•

•
•

Don’t rely heavily on the spellchecker, it will detect incorrect spellings but not
whether your sentence is grammatically correct. For example, “we are baring all”
or “we are bearing all.”
Use native speakers to write posts or at least check them before they go live
Don’t rush – read your content through before you post it

9. Learn To Write Great Captions
•
•
•

Remember, you don’t need to write pages about the product in your caption,
simply link to a blog or product page
Always include a link to purchase or view the product
Keep your sentences short and punchy for added impact

10. Keep It Perky
•
•
•

If you have a complaint on your social profile, acknowledge it publicly and then
take it over to private messaging
Use positive words to inspire users to take action
Don’t allow negative emotions to seep into your posts or replies or you will create
a dark mood on your pages

